Date: 21/12/2021
To,

The Pfincipal,

Nutan Mahavidyalaya, Selu

Dist-Parbhani .

Subject : Organization of Certificate Course in Marketing Management

Respected Sir,

As per the subject highlighted above I, on the behalf of Department of Commerce,
hereby, feels glad to convey you that we are planning to organize thirty days

Certificate Course in Marketing Management for all the interested students of
our institution . The course will run from 01/01/2022 to 10/04/2022 .1 request

you to permit us for the successful organization of this course .

Yours Truly

PRINCIPAL
Nutan Mahavidyalay?
SELU, Dist. Parbhani




Date- 21 /12 /2021
NOTICE

CERTIFICATE COURSE IN MARKETING MANA

All the students of the college are hereby informed that Department of Commerce

is organizing thirty days Certificate Course in Marketing Management . The
course will be conducted from 01/01/2022 to 10/04/2022 . The participants will

meet a feast of diverse knowledge personalities .

All the students are suggested that those who want to participate kindly do register
your name to Mr. Deshmukh. S . S before 31/12/2021.

HOD

Mr. Tengse.V.R

1/
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Nutan Mahavidylaya, Selu, Dist. Parbhani

CERTIFICATE COURSE IN MARKETING MANAGEMENT

Introdl;ction and Welcome
Introduction of the guest
Key Speaker

President

Compéring

Vote of thanks

Venue

Inaugural Session

: Mr.Tengse.V.R

: Deshmukh.S.S

: Dr.Bharat Nirwal

: Dr. Shinde .M.S

: Mr.Keware.A.S

: Miss.Magar.B.S

: Department of Commerce
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Nutan Mahavidylaya, Selu, Dist. Parbhani

CERTIFICATE COURSE IN MARKETING MANAGEMENT

Aims and Objectives of the course:

The course entitled as *We Want to know importance of Marketing
Management Strategies ’ will be conducted for thirty hours . The followmg are

the basic aims and objectives of the course .

1. To Understand basic concepts of Marketing .

To motivate students to implement theory in practice .
To Know the Service Marketing .

To Study of Brand Marketing.

To Understand the concept of Online Marketing .

Sl A

PRINCIPAL
Nutan Mahavidyalay?
SELU, Dist. parbhani




Nutan Mahavidylaya, Selu, Dist. Parbhani

CERTIFICATE COURSE IN MARKETING MANAGE

Evaluation / Assessment method :

1. Exam : 40 Marks
2. Project Notebook : 30 Marks
3. Seminar : 05 Marks

Total Marks : 75

Grade System :

65- 75 :

O
60- 64 : A
55- 60 : B
C

SO- 54 :

PRINCIPAL {
Nutan Mahavidyalay®

SELU, Dist

pa[bhanl



Nutan Mahavidylaya, Selu, Dist. Parbhani

CERTIFICATE COURSE IN MARKETING MANAGEM?X

Time Table

Sr. Date Time Name of the Topic

No. Teacher

1 01/01/2022 |2.30 To |Dr.SwandkarM.D | Introduction, Meaning and
3.15 Definition of Marketing

- Research.

2 02/01/2022 |10.30 To |Mr.Tengse .V.R Meaning and Definition of
11.15 _ Marketing Research

3 08/01/2022 230 To | Miss.Mager.B.S Functions of Marketing’
3.15 Research

4 09/01/2022 | 10.30 To | Mr.Deshmukh.S.S | Functions of Marketing
11.15 Research And Importance

5 15/01/2022 | 230 To |Mr.Keware.A.S Concepts of Vision
3.15

6 16/01/2022 | 10.30 To | Mr.Deshmukh.S.S | Mission Statements .
11.15

7 22/01/2022 230 To |Mr.Tengse.V.R Types of Environment —
3.15 Internal and External

8 23/01/2022 | 10.30 To | Miss.Mager.B.S Micro and Macro Business

11.15 Environment ,

9 29/01/2022 |2.30 To |Dr.Swandkar.M.D | Foundation of services
3.15 marketing '

10 |30/01/2022 [10.30 To |Mr.Keware.A.S The services concept Service
1118 Industry

11 105/02/2022 |2.30To |Mr.Deshmukh.S.S | Nature of Services

: 3.15

12 106/02/2022 |10.30 To |Mr.Tengse.V.R Characteristics of Services
11.15

13 [12/02/2022 |2.30 To | Miss.Mager.B.S Importance of Services
3.15 Marketing

14 113/02/2022 |10.30 To |Dr.Swandkar.M.D | The Growth in Services -
11.15 Global & Indian Scenarios.

15 | 19/02/2022 |2.30To |Mr.Keware.A.S Meaning and Definitjoy of
315 Brand )

pRINCIPAL
Nutan M",:‘:t?\g::!t:t:a\:ﬁ

SELY, D
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16 120/02/2022 |10.30 To |Mr.Deshmukh.S.S | Importance off Branging |
11.15 C\D A
17 126/02/2022 |2.30To | Mr.Tengse.V.R | Reasons for Bradps/
3.15 | :
18 |27/02/2022 [10.30 To |Miss.Mager.B.S | Types of Brand
11.15
19 105/03/2022 |2.30To |Dr.SwandkarM.D |Brand Equity
: 3.15
20 | 06/03/2022 |10.30 To | Mr.Keware.A.S Direct marketing
11.15
21 12/03/2022 |2.30 To Mr.Deshmukh.S.S | Network Marketing
3.15
22 |13/03/2022 |10.30 To |Mr.Tengse .V.R Green marketing
11.15 .
@ 23 [19032022 [230To |MissMagerB.S | Online Marketing
3.15
24 120/03/2022 |10.30 To |Dr.Swandkar.M.D | Social Marketing
11.15
25 126/03/2022 |230To |Mr.Keware.A.S Direct marketing
- 3.15
26 |27/03/2022 |10.30 To | Mr.Deshmukh.S.S | Network Marketing
11.15
27 102/04/2022 | 2.30To |Mr.Tengse.V.R Green marketing
3.15
28 | 03/04/2022 |10.30 To |Miss.Mager.B.S Online Marketing
11.15
29 109/04/2022 | 2.30 To |Dr.Swandkar.M.D | Social Marketing
3.15
® 30 | 10/04/2022 | 10.30 To |Mr.Keware.A.S Direct marketing -
11.15 :

PRleAL/

Nutan Mahavidyalay?
SELU, Dist. pParbhani




Nutan Mahavidylaya, Sclu, Dist. Parbhani
CERTIFICATE COURSE IN MARKETING MANAGEMENT

Syllabus

Unit I Marketing Research

Introduction, Meaning and Definition of Marketing Research, Importance of
Marketing Research, Functions of Marketing Research, Concepts of Vision &
Mission Statements, Types' of Environment — Internal and External, Micro and

Macro Business Environment

Unit II Service Marketing

Foundation of services marketing, The services concept Service Industry,
Nature of Services, Characteristics of Services, Classification of Services,
Importance of Services Marketing, The Growth in Services -Global & Indian
Scenarios.

Unit II Brand Management

Meaning and Definition of Brand, Importance of Branding, Reasons for
Branding, Types of Brand, Brand Equity.

Unit IV Recent Trends in Marketing

Direct marketing, Network Marketing, Green marketing, Online Marketing,
Social Marketing .




e

Nutan Mahavidylaya, Sclu, Dist. Parbhani

CERTIFICATE COURSE IN MARKETING MANAGEMENT

Question Paper

Q1. State the importance and functions of marketing research .

Marks : 40

15,

Q2. What is mean by brand management and state the reasons of branding. 15.

OR

Explain the concept of service marketing and state the characteri

services.

Q3. Short Note ( Any Two )

1. Direct Marketing .
2. Network Marketing .
3. Online Marketing .
4. Social Marketing .

stics of

10.

PRINCIPAL .
Nutan MahaVldY;:‘a::ﬁ
SELU, Dist. P2' |
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Nutan Mahavidylaya, Selu, Dist. Parbhani

Project Book Marks: 30

Write the project on any one of the following .

1. The role of product development and management in a manufacturing
company.

2. The effect of branding on product marketing.

The impact of marketing research as an avenue for profitability.

4. The role of marketing strategy in determining consumer purchasing-

behavior.

The impact of sales promotlon on the marketing of new product and

services.

The impact promotion on the marketing of a new services.

The effect of product quality on consumer brand loyalty.

Customer Satisfaction for a Digital Marketing Agency.

- The Impact of Social Media on Consumer Buying Behavior.

0 Digital Transformation Strategies for Marketing,

o

o

N

t—A\o.oo

PRINCIPAL

Nutan Mahavidyalaya
SELUY, Dist. pParbhani




List of students enrolled for the Certificate Course .

Sr. Name of the Student Class
No.

1 ACHELIYA YASH SANJAY B.COM.T.Y

2 ATHAVE AASHWINI BHAUSAHEB B.COM.T.Y

3 BAHETI HARISH RAJESH B.COM.T.Y

4 BAHETI RAMAN DATTAPRASAD B.COM.T.Y

5 BENDRE KOMAL BALASAHEB B.COM.T.Y

6 JOSHI TANUJA DIGAMBAR B.COM.T.Y

7 KADAM MANISHA BANDU B.COM.T.Y

8 KADAM PALLAVI DHONDIRAM B.COM.T.Y

9 KALE PREETI TUKARAM B.COM.T.Y

10 ZAMKADE VIJAY KISHOR B.COM.T.Y

11 GAVAI ARJUN BABANRAO B.COM.SY

12 KULTHE SHRUTI GANESHRAO B.COM.SY

13 LOYA SAKSHI VISHAL B.COM.SY

14 MEHTA VAISHNAVI GOPAL B.COM.SY

15 MOTIYANI JYOTI KANHAIYALAL B.COM.SY

16 NAIKWADE ANJALI RAJKUMAR B.COM.SY

17 SHINDE POOJA VILAS B.COM.SY

18 SOLAPURE SAKSHI VILASRAQ B.COM.SY

19 SONI PAYAL SUBHASHCHAND B.COMSY |

20 THALPATI PRITI AKASH B.COM.SY

21 BOCHARE VARSHA ASHOK B.COM.E.Y

22 BOKAN SHUBHAM VILAS B.COM.F.Y

23 BUREWAR DARSHNA SHRIDHAR B.COM.F.Y

24 CHAVAN SHIVANI SHANKARSING B.COM.F.Y

25 DAGDU SHRUTI BHAGWAN B.COMFY

26 DAYMA PALAK DILIPKUMAR B.COM.FY -

27 HUGE MAYURI MANISH , B.COM.E.Y

28 JADHAV AISHWARYA DATTATRAY "B.COM.F.Y

29 MITKARI NIKITA NITINAPPA B.COM.EY

30 VHANDE NARAYAN ANNASAHEB B.COM.F.Y

PRINCIPAL |
Nutan Mahavidyalaya

SELU, Dist. Parbhani




Nutan Mahavidylaya, Selu, Dist. Parbhani

CERTIFICATE COURSE IN MARKETING MANAGEMENT

SELY, Dis

Attendance

Sr Date 1]2]8]9[1f1[2]2]2]30[5[6[12[13]19] 2026

- 5/6(2/3]9
iw’,‘“’ Name of Student 123 |4/56|7|8|9(10|11[12]13[14|15]16 |17
| 1 | ACHELIYA YASH SANJAY P P|P|P PP|A[P|[P|P |P [P |[P [P |A [P [P
2 | ATHAVE AASHWINI BHAUSAHEB Pl p|P|P|PP|P|P|P|A|P |P [P [P [P [P [P
3 | BAHETI HARISH RAJESH P|P|P|P|PP|P[P|P|P |A|P [P [P [P [P [P
4 | BAHETI RAMAN DATTAPRASAD P|p|p|P|PlP|P|P|P|P |P [P [A|P |P [P [P
5 | BENDRE KOMAL BALASAHEB Alp|P|PlplP|P[P|P|P |P [P [P [P |[A|P |P
6 | JOSHI TANUJA DIGAMBAR P|P|P|APP|P P|[P|A|P P |P|P |P [P [P
7 | KADAM MANISHA BANDU Pl(p|(P P PA|P/P|[P|P [P [P |A|P [P [P |P
8 | KADAM PALLAVI DHONDIRAM P|(P|P|APP[P/P|P|P |P |P |A|P|P [P [A
9 | KALE PREETI TUKARAM P|(P|(P|P PP|P|/P|P|P |P |P |P [P |P [P [P
10 | ZAMKADE VIJAY KISHOR P|P|P|P/PPP|P|P|P P |A|P |P|P|P [P
11 | GAVAI ARJUN BABANRAO P|P|P|P|PP|P|[P|[P|A|P |P [P |P |P [P [P
12 | KULTHE SHRUTI GANESHRAO P|P|[P|[P PP|P/P|AlP (P P |P|P P [P |P
13 | LOYA SAKSHI VISHAL P(P[P|P|PP|P AP P |P P |P|P P |P |P
14 | MEHTA VAISHNAVI GOPAL P|P|P|P[AP|[P[P|P|P |P |P [P |P |P |P |P
15 | MOTIYANI JYOTI KANHAIYALAL P|/P|A|P|[P[P[P|[P|P|P [P [P [P |P |P |P |P
6 | NAIKWADE ANJALI RAJKUMAR P|(P[P|P/PP|A[P|P|[P [P [P |P |P |A|P |P
17 | SHINDE POOJA VILAS P(P|P|[P[PP|P[P|P[A P [P |P [P |P |P |P
18 | SOLAPURE SAKSHI VILASRAO P(P(P [P PP[P|[P[P|[P [AlP [P [P [P [P [P
|19 | SONI PAYAL SUBHASHCHAND P|lp|P|P|PP|P[P|P[P [P |P [A P |P [P [P
720 | THALPATI PRITI AKASH A[P|[P[P[PP[P[P|P /P [P |P |P |P |A|P |P
21 | BOCHARE VARSHA ASHOK P|P[P|A|PP[P[P[P|[A [P [P [P [P |P |P [P
22 | BOKAN SHUBHAM VILAS PIP[P|[P|PA[P[P[P|[P [P [P [A [P |P |P |P
23 | BUREWAR DARSHNA SHRIDHAR P(P[P|APP|[PIP[P|P [P [P [A|P |P |P A
24 | CHAVAN SHIVANI SHANKARSING P|P|P|PIP[P[PIP[P|P |P [P [P (P P |P |P
25 | DAGDU SHRUTI BHAGWAN PlP(P|rlEP[P[P[P|P [P (AP (PP P [P
26 | DAYMA PALAK DILIPKUMAR PIplpiviee|P[PP|A P (PP (P P P |
27 | HUGE MAYURI MANISH P[P(P|PPP[P[P[A|P [P [P |P [P [P |P |P
28 | JADHAV AISHWARYA DATTATRAY [P [P [P [ P[P P[P[A|[P [P [P [P [P |P |P |P |P
29 | MITKARI NIKITA NITINAPPA P|P[P|PIAP|P[P|[P|P [P [P |P |P |P [P |P
30 | VHANDE NARAYAN ANNASAHEB PIPTA[P[P[P[P[P P[P [P [P [P [P b [P |P |
PRINCIFPAL
Nutan Mahavidyalay?

L parbhan!




Nutan Mahavidylaya, Sclu, Dist. Parbhani

CERTIFICATE COURSE IN MARKETING MANAGEMENT

Attendance

Sr. Date 2705 6 [12]13|19[20[26[27[2 |3 |9 |10
No Name of Student 181192021 (2223 |24 |25/|26|27 (2829 30
I | ACHELIYA YASH SANJAY PIF|P |P P |P P PP [P A& PP
2 | ATHAVE AASHWINI BHAUSAHEB P[P TP [P P (P AP P PP AP
3 | BAHETI HARISH RAJESH PP |P|P |A|P|P|P|P|A[P[P][P
4 | BAHETI RAMAN DATTAPRASAD PP |P|A|P|P|P |P|P|P P |P|P
3| BENDRE KOMAL BALASAHEB S LR L R L L R L L
6 | JOSHI TANUJA DIGAMBAR PP AP P PP P P A P P P
7| KADAM MANISHA BANDU PAF /B [P IP R |F 4P PP P W’ Ll
8 | KADAM PALLAVI DHONDIRAM P (P (P (P P PP PP P PP P
9 | KALE PREETI TUKARAM PP |P|P|P |P |A|P|P|P|P P |P
10 | ZAMKADE VIJAY KISHOR P|P|P|P|P|P|P|P|A|P [P [P
1T | GAVAI ARIUN BABANRAO P|A|P|P|P|P|P |P|P P[P [P
12| KULTHE SHRUTI GANESHRAO P|P|P|P|P |P|P |A|P|P P PP
I3 | LOYA SAKSHI VISHAL P[P (P[P [A|P [P (P (P[P |P P ‘\—
14 | MEHTA VAISHNAVI GOPAL PP PP [A P AP [P P[P P[P
IS | MOTIYANI JIYOTI KANHAIYALAL PP P PP P PP P P |P ’P A
16| NAIKWADE ANJALI RAJXCUMAR AL Rl LAt LA LE L LA L
17 | SHINDE POOJA VILAS PP [P [P |P|P |A|P P[P |P AP
18 | SOLAPURE SAKSHI VILASRAO PP PP (AP [P [P [P [A [P RN
19 | SONI PAYAL SUBHASHCHAND Plp P AP P PP PP (P PP
20 | THALPATI PRITI AKASH P(P|P|P|P|P (P[P |P|P|P PP
21 | BOCHARE VARSHA ASHOK PP (AP P[P (P[P |P|A|P PP
22 | BOKAN SHUBHAM VILAS PlP [P PP |P [P PP [P PP P
23 | BUREWAR DARSHNA SHRIDHAR PP (P[P PP |P PP [P [P |P|P
24 | CHAVAN SHIVANI SHANKARSING N N I T e e T e "ﬁ—
25 | DAGDU SHRUTI BHAGWAN PP [P [P [P [P P A Pﬂ Ny szl
pRINCIPAL
vidyalaya
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DAYMA PALAK DILIPKUMAR P|lAafP [P [P [P P P\@ TP P, 17/

27 | HUGE MAYURI MANISH P AT WP AP

il Rl Rl Rl - 7

28 | JADHAV AISHWARYA DATTATRAY Plp [P |P[AalP [P [P [P [P |P P |A

29 | MITKARI NIKITA NITINAPPA P|P ([P |P|A|P |A|P |P|P |P |P|P

30 | VHANDE NARAYAN ANNASAHEB Plp [P [P [P [P [P P[P |P]|P [P |A
INCIPAL
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List of top five students of the Certificate Course :

Joshi Tanuja Digambar — B.Com.T.Y
Baheti Harish Rajesh — B.Com.T.Y

Soni Payal Subhashchandra — B.ComS.Y
Shinde Poja Vilas — B.Com.S.Y

Huge Mayuri Manish — B.Com.F.Y

L g T b e

-

Course Coordinator
Co-Ordinator .
I/C Principal

B Nutan Mahavidyalaya
Sailu, Dist. Parbhani

PRINCIPAL
Nutan Mahavidyalaya
SELU, Dist. Parbhani




| NUTAN MAHAVIDYALAYA SAILU, DIST.

DEPARTMENT OF COMMERCE
CERTIFICATE COURSE IN MARKETING MANAGEMIE

PARBHANI

RESULT
Sr.N | Name of the student Marks Obtained Grade
¢ ) Theory Project  Note | Seminar Total Mark
40Marks book 30 Marks | 05 Marks 75
ACHELIYA YASH SANJAY 31 26 05 62 A
ATHAVE AASHWINI BHAUSAHEB 30 25 05 60 A
BAHETI HARISH RAJESH 31 25 05 61 A
BAHETI RAMAN DATTAPRASAD 37 30 05 72 0
BENDRE KOMAL BALASAHEB 30 26 05 61 A
JOSHI TANUJA DIGAMBAR 39 30 05 74 0
KADAM MANISHA BANDU 29 27 05 61 A
KADAM PALLAVI DHONDIRAM 28 26 05 59 B
KALE PREETI TUKARAM 28 24 05 57 . B
10 | ZAMKADE VUAY KISHOR 29 29 05 63 A
1 GAVAI ARJUN BABANRAO 30 28 05 63 A
12 | KULTHE SHRUTI GANESHRAO 31 28 05 64 A
13 LOYA SAKSHI VISHAL 29 27 05 61 A
14 | MEHTA VAISHNAVI GOPAL 30 28 05 63 A
15 | MOTIVANIJYOTI KANHAIYALAL 28 27 05 60 A
16 NAIKWADE ANJALI RAJKUMAR 27 28 05 60 A
17 | SHINDE POOJA VILAS 35 30 05 70 0
18 | SOLAPURE SAKSHI VILASRAO 29 29 05 63 A
~ | SONI PAYAL SUBHASHCHAND 36 30 05 71 0
20 | THALPATI PRITI AKASH 30 29 05 64 A
21 | BOCHARE VARSHA ASHOK 29 29 05 3 A
22 | BOKAN SHUBHAM VILAS 28 27 05 60 A
23 | BUREWAR DARSHNA SHRIDHAR 26 29 05 60 A
24 | CHAVAN SHIVANI SHANKARSING 28 27 05 60 A
25 | DAGDU SHRUTI BHAGWAN 29 29 05 63 - A
26 | DAYMA PALAK DILIPKUMAR 30 27 05 62 A
27 | HUGE MAYURI MANISH 34 30 05 9 0
28 | JADHAV AISHWARYA DATTATRAY 30 29 05 e | A
29 MITKARI NIKITA NITINAPPA 29 28 | e =
30 | VHANDE NARAYAN ANNASAHEB 28 29 05 62 A
PRINCIPAL
Nutan Mahavidyalay?

SELU, Disl. parbhani
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DEPARTMENT OF COMMERCE ?'/
[
CERTIFICATE COURSE IN MARKETING MANAGIM

/

Title of the Certificate course : MAYK&H Y:]q T(\ a T\Cﬁé’_{b@\f—

Name of Department/Committee: _____CQmm_QL('.Q_

Class : 3.com —I—;j

Rate the COC by choosing an appropriate option on 5 point scale as shown below.
1. Usefulness Of the Course : 1. Excétént 2. Very Good 3. Good 4. Average 5. Poor
2.syllabus of the course: 1. Excellent 2. Veﬁd 3. Good 4. Average 5. Poor

3. Course Conduction: 1. Excellent 2. Vem. Good 4. Average 5. Poor

4. Teaching faculty: 1. E)twlﬁ 2. Very Goéd 3. Good 4 Average 5. Poor

5. Conducted Tests : 1. Exbeﬂ{tl Very Good 3. Good 4. Average 5. Poor
6.Convenience of time: 1. Excettent 2. Very Good 3. Good 4. Average 5. Poor

7. Overall impact of the course:1. Exceﬂelq 2. Very Good 3. Good 4. Average 5. Poor

8. Suggestions if: R e L

Signature of spudent

:‘JRleur"AL

Auiay \a‘ja
an Mahavidy2'eye
‘1\:}?; [“aui parbhan!




NUTAN MAHAVIDYALAYA SAILU, DIST. PARBHANI

Class : @ LN Ii. ______________________________

! —
Title of the Certificate course : M QTk&}"‘Ig ﬂa ﬂd\‘;e{na‘{

Name of Department/Committee: Cemmer

Rate the COC b).( choosing an appropriate option on 5 point scale as shown below.

1. Usefulness Of the Course : 1. Emt'l Very Good 3. Good 4. Average 5. Poor |
2.syllabus of the course: 1. Excellent 2. Very-Good 3. Good 4. Average 5. Poor

3. Course Conduction: 1. Excel_lent 2. Very Good 3. ood 4. Average 5. Poor

4. Teaching faculty: 1. Excellent 2. Very Good 3. m. Average 5. Poor

5. Conducted Tests : 1. Excellent 2. Very Good 3. Geod 4. Average 5. Poor
6.Convenience of time: 1. Excellent 2. Very Good 3. Good 4. Average 5. Poor

7. Overall impact of the course:1. Exm Very Good 3. Good 4. Average 5. Poor

8. Suggestions if: EE————E R S A

Stgndlure of student

pRINCIPAL

Nutan Mahavidyalaya
sELU. Dist. pParbhant




NUTAN MAHAVIDYALAYA SAILU, DIST. PAR AAMA

DEPARTMENT OF COMMERCE
| K
| CERTIFICATE COURSE IN MARKETING MANAGEMENTS

\ Feedback from student on certificate course

© Full name of the student : Baheh Harish. chjel&b
| Class : B:cam T:’

Title of the Certificate course : N avk<h 'K.j.-_j:ighﬁﬂﬂﬁ‘:k

Q: Name of Department/Committee: Commead_

Rate the COC by choosing an appropriate option on 5 point scale as shown below.
1. Usefulness Of the Course : Mt 2. Very Good 3. Good 4. Average 5. Poor
2.syllabus of the course: mExCellent 2. Very Good 3. Good 4.vAve1‘age 5. Poor

3. Course Conduction: 1. Wl Very Good 3. Good 4. Average 5. Poor

4, Teaching faculty: 1. Excellent 2. Ver@d—' 3. Good 4. Average 5. Poor

5. Conducted Tests : 1. Excellent 2. Veryﬁd 3. Good 4. Average 5. Poor
6.Convenience of time: 1. Excellent 2. YeryGood 3. Good 4. Average 5. Poor

7. Overall impact of the course:1. Excellent 2¢Cry Good 3. Good 4. Average S. Poor

8. Suggestions if?-

Signature of student
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NUTAN MAHAVIDYALAYA SAILU, DIST. PA
DEPARTMENT OF COMMERCE

Feedback from student on certificate course

)

Full name of the student :thih---’ga_MD_--QﬂmP.Iqﬁ ad -
Class : ‘B LoD (r'\], ................

Title of the Certificate course :- m a YKQH\V/‘i md hogemfm"—
Name of Department/Commiittee: ----- QQ -M

Rate the COC by choosing an appropriate option on 5 point scale as shown below.
1. Usefulness Of the Course : 1. Ex&lﬁery Good 3. Good 4. Average 5. Poor
2.syllabus of the course: 1. Excellent 2. VeryGeed3. Good 4. Average 5. Poor

3. Course Conduction: 1. Excellent 2. Very Good 3=Good 4. Average 5. Poor

4. Teaching faculty: 1. Excellent 2. Very Good 3-Geod. Average 5. Poor

5. Conducted Tests : 1. Excellent 2. Very Goad3—6G00d 4. Average 5. Poor
6.Convenience of time: 1. ExcelTent’2. Very Good 3. Good 4. Average 5. Poor

7. Overall impact of the course:1. Exeetfent 2. Very Good 3. Good 4. Average 5. Poor

Signature of student




J
|

NUTAN MAHAVIDYALAYA SAILU, DIST. PA
DEPARTMENT OF COMMERCE

Feedback from student on certificate course

Full name of the student : -BQM&--_&.M_-MMQJ@
Class :- R: (o9 T7/

Title of the Certificate course :---mad-kwg.---mg.mqw*_

Name of Depa.rtment/Committée: (o ymer 24

Rate the COC by choosing an appropriate op-tion on 5 point scale as shown below.
1. Usefulness Of the Course : 1. E@. Very Good 3. Good 4. Average 5. Poor
2.syllabus of the course: 1. Excell‘{tl Very Good 3. Good 4. Average 5. Poor

3. Course Conduction: 1. Exeellént 2. Very Good 3. Good 4. Average 5. Poor

4, Teaching faculty: 1. Escecttént 2. Very Good 3. Good 4. Average 5. Poor

5. Conducted Tests : 1. Excellenif2. Very Good 3. Good 4. Average 5. Poor
6.Convenience of time: 1. Exce;ﬂﬁ 2. Very Good 3. Good 4. Average 5. Poor

7. Overall impact of the course:1. Excellent 2. Very Good 3. Good 4. Average 5. Poor

8. Suggestions if- WU— e

Sigifature of student
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ha 3
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Full name of the student : —-;;[QQH---EQ{'%Q---DLQ,Q[Y:@QL“ .......

Class : B oes! T\Tl

Title of the Certificate course : rg: - M akaki V:jq M qm%urbbf‘f\

Name of Department/Committee: (o m‘e&K

Rate the COC by choosing an appropriate option on 5 point scale as shown below.
1. Usefulness Of the Course : 1. Excem;hary Good 3. Good 4. Average 5. Poor
2.syllabus of the'course: 1. Excellent 2. Ve\ry/Go’od 3. Good 4. Average 5. Poor

3. Course Conduction: 1. ExceTla,t 2. Very Good 3. Good 4. Average 5. Poor

4. Teaching faculty: 1. Excttfent 2. Very Good 3. Good 4. Average 5. Poor

5. Conducted Tests : 1. Excﬁﬁt 2. Very Good 3. Good 4. Average 5. Poor
6.Convenience of time: 1. Excell'é'rﬁ’Very Good 3. Good 4. Average 5. Poor

7. Overall impact of the course:1. Excé‘l‘lﬁi Very Good 3. Good 4. Average 5. Poor

8. Suggestions if--m---mmmemme oo

Signature of student
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NUTAN MAHAVIDYALAYA SAILU, DIST. PARBHANI

DEPARTMENT OF COMMERCE
CERTIFICATE COURSE IN MARKETING MANAGE

Feedback from student on certificate course

!
Full name of the-student : kaaqm MQNSN .qu\cltb

Class : B GOl T;’
Title of the Certificate course : MQﬂ(QHj M 4 mﬁune{}f"

Name of Department/Committee: ___Qmmf:[{_é_k

Rate the COC by choosing an appropriate option on 5 point scale as shown below.
1. Usefulness Of the Course : 1. EXCE@. Very Good 3. Good 4. Average 5. Poor
2.syllabus of the course: 1. Excellent 2. Vm 3. Good 4. Average 5. Poor

3. Course Conduction: 1. Excellent 2. Very Good 3. Geedd. Average 5. Poor

4. Teaching faculty: 1. Excellent 2. Very Good 3. Geedd. Average 5. Poor

§. Conducted Tesis: 1. Excellonts, Viesoa 3. ool 4. Aveinpe: 5. Poor
6.Convenience of time: 1. Excellent 2. Good 3. Good 4. Average 5. Poor

7. Overall impact of the course:1. Excellent 2. Very Good 3. Good 4. Average 5. Poor

8. SUGEESHONS ifermmmmmmmm e

Signature of student




DEPARTMENT OF COMMERCE
CERTIFICATE COURSE IN MARKETING MANA

Feedback from student on certificate course

2)

Class : 'B" (o - T\r/
Title of the Certificate course : MQJL'Q,H Vj /V\ ap 4\-0}'3'!7)0’{_‘

Name of Department/Committee: (‘d MmN ere

Rate the COC by choosing an appropriate option on 5 point scale as shown below.
1. Usefulness Of the Course : 1. Excellent 2. Verng605d 3. Good 4. Average 5. Poor
2.syllabus of the course: 1. Excellent 2. Vel‘y'Gon 3. Good 4. Average 5. Poor

3. Course Conduction: 1. Exeelﬁlt 2. Very Good 3. Good 4. Average 5. Poor

4. Teaching faculty: 1. Exéelént 2. Very Good 3. Good 4. Average 5. Poor

5. Conducted Tests : 1. Excellent 2. Venw@ﬁod 3. Good 4. Average 5. Poor
6.Convenience of time: 1. Excellent 2. Very Good 3. Good 4. Average 5. Poor

7. Overall impact of the course:1. Excellent 2. Vemd 3. Good 4. Average 5. Poor

8. SUGEESHIONS {frmmmmmmememmmmmmmmmmmmmmmerenomnnse oo nssn oo

Signature of student

INCWPAL
0 ma\\awd\la\ayn.\
‘?Etiu D'\&‘A.Pa"b“a




CERTIFICATE COURSE IN MARKETING MANAG

Feedback from student on certificate course

)

Full name of the student : _kQJf._Ef_ﬁﬁH_ [u,kqmq Q...

Class : B - CBIN) (TT\/ __________________

7
Title of the Certificate course : ma 7{<€H\Y)\1 mq Y‘W

Name of Department/Committee: --Cg-mm

Rate the; COC by choosing an appropriate option on 5 point scale as shown below.
1. Usefulness Of the Course : lm. Very Good 3. Good 4. Average 5. Poor
2.syllabus of the course: 1. EK@. Very Good 3. Good 4. Average 5. Poor

3. Course Conduction: 1. Em;Veny Good 3. Good 4. Average 5. Poor

4. Teaching faculty: 1. Excellent 2. Very Geol 3. Good 4. Average 5. Poor

5. Conducted Tests : 1. Excellent 2. Vem 3. Good 4. Average 5. Poor
6.Convenience of time: 1. Excellent 2. Very—Gm . Good 4. Average S. Poor

7. Overall impact of the course:1. Excellent 2. Very Good 3. Good 4. Average 5. Poor

8. Suggestions if- e eemmmmemeamme—ememmememe—eees-sssmmessesmes-oesesesemmmcoccss

Signature of student

PRINCIPAL
Nutan Mahavidyalaya
SELU. Dist. pParbhant




NUTAN MAHAVIDYALAYA SAILU, DIST. PARBL
DEPARTMENT OF COMMERCE
CERTIFICATE COURSE IN MARKETING MANAGH

Feedback from student on certificate course

EgoRsreye -

Class : B‘ (o T \/
"Maxk M N
Title of the Certificate course :--}--+ 3. eHra ANAAKX .
5

Name of Department/Committee: ----Cﬁ-m-m-m

Rate the COC by choosing an appropriate option on 5 point scale as shown below.

1. Usefulness Of the Course : 1. Excelterit?, Very Good 3. Good 4. Average 5. Poor
2.syllabus of the course: 1. Excellent 2. Vm 3. Good 4. Average 5. Poor

3. Course Conduction: 1. Excellent 2. VeEy/Gcr(Td’ 3. Good 4. Average 5. Poor

4. Teaching faculty: 1. Ea«%; 2. Very Good 3. Good 4. Average 5. Poor

5. Conducted Tests : 1. W Very Good 3. Good 4. Average 5. Poor
6.Convenience of time: 1. Excelfenit 2. Very Good 3. Good 4. Average 5. Poor

7. Overall impact of the course:1. Excem;y Good 3. Good 4. Average S. Poor

8. SUZEESLiONS if-meemrmemmmmmomoemm s oo

A3

Signature of student

PRI CI\PAL -
t::\t‘a\.u. Dist. Parbhant




Feedback from student on certificate course

Full name of the student : &qw ﬁ?{j&ﬂ-ﬁd banras
Class : B‘ (e __5“ j

Title of the Certificate course M C‘""k"ﬂ"?f--"'-?----1/1 ana {"f’—d

e Name of Department/C0mmittee: = (6 )Y)T?’)GKO,Q

Rate the COC by choosing

an appropriate option on S point scale as shown below,

| + 1. Usefulness Of the Course 1.Exectfent 2. Very Good 3. Good 4. Average 5. Poor

2.syllabus of the course: 1. Ex%eﬂ{tzf_ Very Good 3. Good 4. Average 5. Poor

: 3. Course Conduction: 1. Excellent 2. Very Good 3. Good 4. Average 5. Poor
|

! 4. Teaching faculty: 1. Excellent 2. VeryGood3. Good 4. Average 5. Poor
i

5. Conducted Tests : 1. Excellent 2. VeryGeod3. Good 4. Average 5. Poor

' \;— 6.Convenience of time: 1. Excellent. Very Good 3. Good 4. Avera

ge 3. Poor

7. Overall impact of the course:1. Excellent 2. Very Good 3. Good 4. Average 5. Poor

8. Suggestions if-

Signature of studen

PRINC

" \aya
Mahavidyaldrs
Nutan Mahe




NUTAN MAHAVIDYALAYA SAILU, DIST. PA
DEPARTMENT OF COMMERCE
CERTIFICATE COURSE IN MARKETING MANA G

Feedback from student on certificate course

Full name of the student : 1<U“1'H"’& sS b't“-l'f G] GU_')_&J_})M‘QQ___.' _______________

Class : B'CQm _4’73 .

Title of the Certificate course : M arkeh rs MQ raggm W
e
Name of Department/Committee: _(ommerd

Rate the COC by choosing an appropriate option on 5 point scale as shown below.

1. Usefulness Of the Course : 1. Excellent 2. VeryGood 3. Good 4. Average 5. Poor '
2.syllabus of the course: 1. Excellent 2. W 3. Good 4. Avcerage 5. Poor

3. Course Conduction: 1. Excellent 2. Ver‘y’ﬁx{ 3. Good 4. Average 5. Poor

4. Teaching faculty: 1. Excellent 2. Very m Good 4. Average 5. Poor

5. Conducted Tests : l.,c‘E‘@,m 2. Very Good 3. Good 4. Average 3. Poor
6.Convenience of time: 1. Emﬁt 2. Very Good 3. Good 4. Average 5. Poor

s ._/ N N ”
7. Overall impact of the course:1. EXCellent 2. Very Good 3. Good 4. Average 5. Poor

8. SUGEESHIONS ifmmmmmmmmmmmmm oo mmommom oo oo oo

Signature of student’

PRINCI AL
Nutan Mahavidyalay?a
qELU. Dist. parbhant




NUTAN MAHAVIDYALAYA SAILU, BIST. PARBHANI
DEPARTMENT OF COMMERCE
CERTIFICATE COURSE IN MARKETING MANA(E

Feedback from student on certificate course

Full name of the student : J O\T‘Q 5 elk& l"‘ \/ "5 "\9&1

Class : B €] 22) '37

Title of the Certificate course : ﬁq’fkeﬂj Mq r\o\gﬁpﬂf‘

Name of Department/Committee: [ ammerel

Rate the COC by choosing an appropriate option on 5 point scale as shown below.
1. Usefulness Of the Course : 1. Excém Very Good 3. Good 4. Average 5. Poor
2.syllabus of the course: 1. Excellent 2. V!ﬂ'yﬁod 3. Good 4. Average 5. Poor

3. Course Conduction: 1. Exm ery Good 3. Good 4. Average 5. Poor

4. Teaching faculty: 1. Excellent 2. V ood 3. Good 4. Average 5. Poor

5. Conducted Tests : 1. Exccllent 2. Vepy—Gﬁ‘ 3. Good 4. Average 5. Poor
6.Convenience of time: 1. Excellent 2. Very’m 3. Good 4. Average 5. Poor

7. Overall impact of the course:1. Excettent 2, \ Very Good 3. Good 4. Average 5. Poor

BT T 1 T T S

¥

Signature of student

pRINCIPAL
idyalay3
an Mahavi 2
b:::,tw. Dist. Parbhan




Full name of the student : Ue)‘-’lﬂ \/CUK_EE{\_Q_\_/_\___
Class :. B (e ‘S-y
Title of the Certificate course : (Tv\al*\q—H:}el M C’T\C\P_ﬂénﬁﬁ-’\(ﬁ

Name of Department/Committee: ---Cgm-m-%

Rate the COC by choosing an appropriate option on 5 point scale as shown below.

1. Usefulness Of the Course : 1. Mt 2. Very Good 3. Good 4. Average 5. Poor '
P

2.syllabus of the course: 1. Excellent 2. Very Good 3. Good 4. Average 5. Poor

3. Course Conduction: 1. E.\'cﬂ'ﬁ’l Very Good 3. Good 4. Average 5. Poor

4. Teaching faculty: 1. E&@]ﬁ’l Very Good 3. Good 4. Average 5. Poor

5. Conducted Tests : 1. Excellent 2. VePfGT)Bd 3. Good 4. Avcrage 5. Poor

6.Convenience of time: 1. Excellent 2. chgd 3. Good 4. Average 5. Poor

7. Overall impact of the course:1. Execffent 2. Very Good 3. Good 4. Average 5. Poor

8. Suggestions if------------------

Signature of student

g

PRINCIPAL
Nutan M

ahavidyalaya
_ sELU _Dist. Parbhant




/ NUTAN MAHAVIDYALAYA SAILU, DIST. P
/{ DEPARTMENT OF COMMERCE

Feedback from student on certificate course

" CERTIFICATE COURSE IN MARKETING MANAC(
|

Full name of the student : MO’”)’GN j\/OH !(Q“L\ijojqﬂl
‘ Class : B (o). SV ---------

1 Title of the Certificate course : M a viceH Y“’l Mq na W

@ Name of Department/Committee: ----- Q’mmﬁw

“ Rate the COC by choosing an appropriate option on 5 point scale as shown below.
1. Usefulness Of the Course : 1.-5@ 2. Very Good 3. Good 4. Average 3. Poor
/
2.syllabus of the course: 1. Excellent 2. Very Good 3. Good 4. Average 5. Poor
, . - 7 ‘_
3. Course Conduction: 1. Excellent 2. Very Good 3. Good 4. Average 5. Poor
4. Teaching faculty: 1. Ewt 2. Very Good 3. Good 4. Average 5. Poor

| 5. Conducted Tests : 1. EXC(W ery Good 3. Good 4. Average 5. Poor

6.Convenience of time: 1. Excellent 2. VMd 3. Good 4. Average 5. Poor

7. Overall impact of the course:1. Excellent 2. Ver/yGood 3. Good 4. Average 5. Poor

} 8. Suggestions if

| INCIPAL
laya

Mahavidya
':-.‘éin.oist parbhart




Feedback from student on certificate course

Full name of the student : -MQinQdeArg.aU ..... R @jkumw-
Class : R Lot S‘?‘

Title of the Certificate course : Ma K d":j M a Y\aﬁ—w@"f’/

Name of Department/Committee: _..Lorm.ercq_

Rate the COC by choosing an ai)propriate option on 5 point scale as shown below.

1. Usefulness Of the Course : 1. Exec‘l‘[m. Very Good 3. Good 4. Average 5. Poor '
2.syllabus of the course: 1. Excellent 2. Very-€@0d 3. Good 4. Average 5. Poor

3. Course Condﬁction: 1. Excellent 2. W. Good 4. Average 5. Poor

4. Teaching faculty: 1. Excellent 2. Very Good 3. Good 4, Average 5. Poor

5. Conducted Tests : 1. Excellent 2. Very Good 3. Geedd~ Average 5. Poor
6.Convenience of time: 1. Emlt 2. Very Good 3. Good 4. Average 5. Poor

7. Overall impact of the course:1. Excel/lent 2. Very Good 3. Good 4. Average 5. Poor

8. Suggestions if-

Sikrfature of student

PRINCIPAL

Nutan Mahavidya\aya_

SELU. Djs_l-ﬂbt\aN -




NUTAN MAHAVIDYALAYA SAILU, DIST. PARBLL
DEPARTMENT OF COMMERCE
CERTIFICATE COURSE IN MARKETING MANAG '

Feedback from student on certificate course

Full name of the student : 5,}\“\0‘ pO O:\) | r\[-l-l al

R. com - 57/ ______ I
Mc\r\ce/l"'\v*-j‘/ Hamg_ezmw”

Class :

Title of the Certificate coursc :

Name of Department/Committee: -----------------

Rate the COC by choosing an appropriate option on 5 point scale as shown below.

1. Usefulness Of the Course : 1. W. Very Good 3. Good 4. Average 5. Poor
2.syllabus of the course: 1. Ex@. Very Good 3. Good 4. Average 5. Poor

3. Course Conduction: 1. Excellent 2. Ver—f(f)od 3. Good 4. Average 5. Poor

4. Teaching faculty: 1. Excellent 2. Veryeo/oa 3. Good 4. Average 5. Poor

5. Conducted Tests : 1. Excellent 2. Very GoedS. Good 4. Average 5. Poor

6.Convenience of time: I.M\Ent 2. Very Good 3. Good 4. Average 5. Poor

7. Overall impact of the course:1. Ex,ee‘néit 2. Very Good 3. Good 4. Average 5. Poor

Sihpature of student

v/

7

PR\NC\P.A La\an\la
N\a\\av\dy han.\
Nu’ta‘\‘) D'\s\.PaTb

GELWV- " S




DEPARTMENT OF COMMERCE

S

Full name of the student : - =2 Tn o om s - S 2o oo T

Bcéms\/

Class :

Camm eel

. O Name of Department/Commlttec -2

| Rate the COC by choosing an appropriate option on 5 point scale as shown below.

: ‘ 1. Usefulness Of the Course : 1. E,@mv ery Good 3. Good 4. Average 5. Poor |
2.syllabus of the course: 1. E,);ee‘neﬂ 2. Very Good 3. Good 4. Average 5. Poor
3. Course Conduction: 1. EXQM?.. Very Good 3. Good 4. Average 5. Poor
’ 4. Teaching faculty: 1. ExceHent 2. Very Good 3. Good 4. Average 5. Poor
| 5. Conducted Tests : 1. Excellent 2. Vety—@oo/dg. Good 4. Average 5. Poor

6.Convenience of time: 1. Excellent 2. VM. Good 4. Average 5. Poor

R ! :
i f the course:1. Excellent 2. \W’mod 4. Average 5. Poor

7. Overall impact 0

..........................................................................

8. Suggestions if-

Signature of student




NUTAN MAHAVIDYALAYA SAILU, DIST. PARBHANI
DEPARTMENT OF COMMERCE
CERTIFICATE COURSE IN MARKETING MANAGEY¢

Feedback from student on certificate course

Full name of the student : -- So T 791’?4/1 Su'/bha‘}‘ 1«@‘/\0 ’\Qg
Class : ‘B cainy 57
Title of the Certificate course : M ark eJ"lS M d,'y\gg,_(mf/r\»{’_/

Name of Department/Committee: ----Cémmféﬁk

Rate thg COC by choosing an appropriate option on 5 point scale as shown below.
1. Usefulness Of the Course : 1. Excém. Very Good 3. Good 4. Average 5. Poor
2.syllabus of the course: 1. ExcmW Good 3. Good 4. Average 5. Poor

3. Course Conduction: 1. Excellent 2. Verrm 3. Good 4. Average 5. Poor

4. Teaching faculty: 1. Excellent 2. Very Good 3. Good 4. Average 5. Poor

5. Conducted Tests : 1. Excellent 2. Very Good 3. Good 4. Average 5. Poor
6.Convenience of time: 1. Excﬂﬁfl Very Good 3. Good 4. Average 5. Poor

/
7. Overall impact of the course:1. Excellent 2. Very Good 3. Good 4. Average 5. Poor

8. SUEEESHONS (f-mmmmmmmmm o oo oo oo

P,

Sienature of student

PR NCIPAL
Nutan Mahavidya\aya‘
sELU. Dist. parbhan




DEPARTMENT OF COMMERCE

Rate the COC by choosing an appropriate option on 5 point scale as shown below.

1. Usefulness Of the Course : lﬂkcel{ntl Very Good 3. Good 4. Average 5. Poor |
2.syllabus of the course: 1. Ekx,al—l-em/2 Very Good 3. Good 4. Average 5. Poor

3. Course Conduction: I.WVery Good 3. Good 4. Average 5. Poor

4, Teaching faculty: 1. Excellent 2. VerW Good 4. Average S. Poor

5. Conducted Tests : 1. Excellent 2. Very Go«l{(}ood 4. Avers

T 3. Poor
6.Convenience of time: 1. Excellent 2. Very Good 3. Good 4. Acxctage 5. Poor
7. Overall impact of the course:1. Excellent 2. VCW. Good 4. Average 5. Poor

8. Suggestions if: ERRTRREET——

Signature of student

pRM

idyalaya
tan Mahavidyalaye
ti‘:z\-u. Dist. parbhan!




NUTAN MAHAVIDYALAYA SAILU, DIST. PARBLHA

DEPARTMENT OF COMMERCE
CERTIFICATE COURSE IN MARKETING MANAG

Feedback from student on certificate course

Full name of the student : QD a d\QW‘Q \.Aaufl"q A:S M_<\
Class : ,B (§109) ‘F_ \/ _____ - [

J
Title of the Certificate course M G\’Y‘:’thjl M ami,qua\(’—

Name of Department/Committee: __Ldm_m_elck

Rate the COC by choosing an appropriate option on 5 point scale as shown below.

1. Usefulness Of the Course : 1. Ex¢eHent 2. Very Good 3. Good 4. Average 5. Poor
2.syllab.us of the course: 1.‘Exceﬂt 2. Very Good 3. Good 4. Average 3. Poor

3. Course Conduction: 1. Excellent 2. VW(I 3. Good 4. Average 5. Poor

4. Teaching faculty: 1. Excellent 2. Verrﬁﬁcfl 3. Good 4. Average 5. Poor

5. Conducted Tests : 1. Excellent 2. Very Good 3. od 4. Average 5. Poor
6.Convenience of time: 1. Excellent 2. Very Good 3. 700d 4. Average 5. Poor

7. Overall impact of the course:1. Excellent 2. Ve@c’l 3. Good 4. Average 5. Poor

8. SUZEESHIONS if-nmrmmmemmmrmnnmmmemmnmmseoosone oo o sem s o s




DEPARTMENT OF COMMERCE
CERTIFICATE COURSE IN MARKETING MANAG

Feedback from student on certificate course

Full name of the student : kﬁg—wal— -'Dclz£ ha Y\is Md )'\DVL

Class :. B Loy, F7 R ———E
| .(V\c\“rkfﬁ\\fj{ /\/\ar\q&mv)fv»"r’“

Title of the Certificate course :--+

' Name of Department/Committee: __émm%
Rate the COC by choosing an appropriate option on 5 point scale as shown below.
1. Usefulness Of the Course : KE@,H 2. Very Good 3. Good 4. Average 5. Poor

2.syllabus of the course: 1. Excellent 2. Veryﬁ’d 3. Good 4. Average 5. Poor

3. Course Conduction: 1. Excellent 2. Very Good 3. Geedd. Average 5. Poor
4. Teaching faculty: 1. Bxcettent 2. Very Good 3. Good 4. Average %

5. Conducted Tests : 1. Exc?ﬂe/nt’ 2. Very Good 3. Good 4. Average 5. Poor

P 6.Convenience of time: 1. E«m Very Good 3. Good 4. Average 5. Poor

i 7. Overall impact of the course:1. Excellent 2. Very Good 3. Good 4. Average 5. Poor

I STROS

Signature of student

PRINCIPAL

Nutan Mahavidya&aya}
GELU. Dist. parbhant




| DEPARTMENT OF COMMERCE
CERTIFICATE COURSE IN MARKETING MANA

Feedback from student on certificate course

Full name of the student :

Q. Ccmn«F\l

Pokan Shublham Vil e

Title of the Certificate course :---

8. Suggestions if-

aviehry M amieje%M
ATOYNEE 20

Name of Department/Committee: i 5
Rate the COC by choosing an appropriate option on 5 point scale as shown below.

1. Usefulness Of the Course : 1. ExcEllen/tZ. Very Good 3. Good 4. Average 5. Poor |
2.syllabus of the course: 1. Exé@ Very Good 3. Good 4. Average 3. Poor

3 Cours? Conduction: 1. Excellent 2. Vep;»@ﬁi 3. Good 4. Average 5. Poor

4. Teaching faculty: 1. Excellent 2. Ver)fﬁﬁg. Good 4. Average 5. Poor

5. Conducted Tests : 1. Ex‘eﬂ’{ll Very Good 3. Good 4. Average 5. Poor
6.Convenience of time: 1. 13@ Very Good 3. Good 4. Average 5. Poor

7. Overall impact of the course:1. Excm/el')' Good 3. Good 4. Average 5. Poor

Signature of student

g

PR\NC\PAL v
utan Mahavidya aya
2ELU. Dist. parbhant




DEPARTMENT OF COMMERCE

L il

Feedback from student on certificate course

Full name of the student : -Chavan_Shvani shankowadeady.
Class :- Q-CWY) : F\T/

‘ Title of the Certificate course : (\/\ qlrk'e"jj (\/\Q’T\dﬁgf_\')e}q‘

‘@ Name of Department/Commiltéc: ----- CQ-mmw

| Rate the COC by choosing an appropriate opiion on 5 point scale as shown below.

|

l\ 1. Usefulness Of the Course : I\Mlt 2. Very Good 3. Good 4. Average 5. Poor |
‘ 2.syllabus of the course: 1. E@[ 2. Very Good 3. Good 4. Average 5. Poor

3. Course Conduction: 1. Excellent 2. Ve‘rme 3. Good 4. Average 5. Poor

4. Teaching faculty: 1. Excellent 2. Ve}yG/O(x,’i 3. Good 4. Average 5. Poor

5. Conducted Tests : 1. Excellent 2. Vely—m’. Good 4. Average 5. Poor

| - 6.Convenience of time: 1. E&eﬂlﬁé Very Good 3. Good 4. Average 5. Poor

7. Overall impact of the coursetlml Very Good 3. Good 4. Average 5. Poor

8. SUGEESHIONS if-nnrmmenenrornsnsnssmrmsmemsosmsss o r oo
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TANAG

Feedback from student on certificate course

Full name of the student : --D Q&\rciu JShLLLJj B ha 5 w0
Class : fé-ﬂ:;m rTy

® Name of Department/Committee: Commeren

Rate the COC by choosing an appropriate option on 5 point scale as shown below.
1. Usefulness Of the Course : I.Mlﬁ 2. Very Good 3. Good 4. Average 5. Poor

2.syllabus of the course: 13@2. Very Good 3. Good 4. Average 5. Poor

3. Course Condﬁction: 1. Excellent 2. \M)G/ood 3. Good 4. Average 5. Poor
! 4. Teaching faculty: 1. Excellent 2. Vex\rGoo/d 3. Good 4. Average 5. Poor
l " 5. Conducted Tests : 1. Excellent 2. V ood 3. Good 4. Average 5. Poor
j‘ (e “6.Convenience of time: 1. Excellent 2. VW Good 4. Averace 5. Poor
7. Overall impact of the course:1. ent 2. Very Good 3. Good 4. Average 5. Poor

8. Suggestions if-

Stonature of student

-

PRINCIPAL

ahavidyalay2
Nlitan. lﬂ:-o parhhant
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DEPARTMENT OF COMMERCE

Feedback from student on certificate course

Full name of the student : ‘DO}UX\Q_POJQKQD']\L')O{(UMM_
Class : B B8 Ll F71

Title of the Certificate course : M avkeﬁ:j; M a ""‘%‘lee/‘\r

Name of Department/Committec: ----- (;mmﬁf 2N

Rate the COC by choosing an appropriate option on 5 pdint scale as shown below.

1. Usefulness Of the Course : 1. Bxcellent 2. V ery Good 3. Good 4. Average 5. Poor

2.syllabus of the course: 1. Exeeﬁm Very Good 3. Good 4. Average 5. Poor
3. Course Conduction: 1. Excellent 2. Mery Gedd 3. Good 4. Average 5. Poor
4. Teaching faculty: 1. Excellent 2. vay‘G()/oﬁ 3. Good 4. Average 5. Poor

5. Conducted Tests : 1. Excellent 2. Very-650d 3. Good 4. Average 5. Poor

6.Convenience of time: 1. Excellent?Z, Very Good 3. Good 4. Average 5. Poor

7. Overall impact of the course: 1. Execttent 2. Very Good 3. Good 4. Average 5. Poor

8. Suggestions if-

Slgnature of student

nﬁﬁ(
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NUTAN MAHAVIDYALAYA SAILU, DIST. PARBHANI
DEPARTMENT OF COMMERCE m

CERTIFICATE COURSE IN MARKETING MANA .
Feedback from student on certificate course

Full name of the student : H&ﬂﬁ, Hdﬁlﬂd Ma"\;sh

Class .. 12 com <} 7’ R

Title of the Certificate course : mq 'ﬂ< €)h V\q M d quma\r—

(o YYYYD@KQJ

Name of Department/Committee:
Rate the COC by choosing an appropriate option on 5 point scale as shown below.

1. Usefulness Of the Course : 1.% 2. Very Good 3. Good 4. Average 5. Poor

2.syllabus of the course: 1. Excellent 2. Very Good 3. Good 4. Average 5. Poor

3. Course Conduction: 1. Excellent 2. md 3. Good 4. Average 5. Poor
' 4. Teaching faculty: 1. Ex»cellﬁl Very Good 3. Good 4. Average 5. Poor -
5. Conducted Tests : 1. Em 2. Very Good 3. Good 4. Average 5. Poor

6.Convenience of time: 1. EW Very Good 3. Good 4. Average 5. Poor

7. Overall impact of the course:1. Exc;Jlen‘l‘Z’. Very Good 3. Good 4. Average 5. Poor

8. Suggestions if:

nature of student




NUTAN MAHAVIDYALAYA SAILU, DIST. PA
DEPARTMENT OF COMMERCE

Feedback from student on certificate course

Full name of the student : Iﬁdbﬁﬁ-ﬁf)"\-l&wﬁ-p@#%m- ...... B

vClass : R'CBY’) z F;/ v ol

Title of the Certificate course :

Covmmep el
Rate the COC by choosing an appropriate option on 5 point scale

1. Usefulness Of the Course : 1.-15@172. Very Good 3. Gobd 4, Average 5. Poor :

2.syllabus of the course: 1. Ewwm. Very Good 3. Good 4. Average 5. Poor
3. Course Conduction: 1. E)IM/ ery Good 3. Good 4. Average 5. Poor

4, Teaching faculty: 1. Extd‘m Very Good 3. Good 4. Average 5. Poor

Name of Department/Committee:

as shown below.

5. Conducted Tests : 1. Excellent 2. VWd 3. Good 4. Average 5. Poor
6.Convenience of time: 1. Excellent 2. Md 3. Good 4. Average 5. Poor

7. Overall impact of the course:1. Excellent 2. Ve 004 -

8. Suggestions if-




| DEPARTMENT OF COMMERCE
CERTIFICATE COURSE IN MARKETING MANAGE

Feedback from student on certificate course

Class : B-fom F‘\I/
Title of the Certificate course : MO"”{(@HVJ Mq Mjm M'J’—

Name of Department/Committee: _ComrmnereX

Rate the_ COC by choosing an appropriate option on 5 point scale as shown below.

1. Usefulness Of the Course : 1. Exeeffént 2. Very Good 3. Good 4. Average 5. Poor |
2.syllabus of the course: 1. Exé‘é@f Very Good 3. Good 4. Average 5. Poor

3. Course Conduction: 1. Excellent 2. 34‘%}@ 3. Good 4. Average 5. Poor

4. Teaching faculty: 1. Excellent 2. Ve ood 3. Good 4. Average 5. Poor

5. Conducted Tests : 1. Excetféit 2. Very Good 3. Good 4. Average 5. Poor

6.Convenience of time: 1. Excéllent 2. Very Good 3. Good 4. Average 5. Poor

7. Overall impact of the course:1. Excéllent 2. Very Good 3. Good 4. Average 5. Poor

8. Suggestions if-----=-----=-------

\NC\P
Nq\g\a.n ist. P roha®




CERTIFICATE COURSE IN MARKETING MANA

Feedback from student on certificate course

Full name of the student : Vb.Q.f\?}_Q.NQ\m an._. /1 DNQJA/‘)Cb
Class :---- B . O - F /y '
Title of the Certificate course : M G L/ Q,H yj{ M a ’\Q-ﬁme//\f/ |

Name of Department/Committee: —CQmm(-ZQJ\

Rate the COC by choosing an appropriate option on 5 point scale as shown below.

1. Usefulness Of the Course : IMt 2. Very Good 3. Good 4. Average 5. Poor |
2.syllabus of the course: 1. W Very Good 3. Good 4. Average 5. Poor

3. Course Conduction: 1. Excellent 2. Verf@d 3. Good 4. Average 5. Poor

4. Teaching faculty: 1. Excellent 2. Very‘m. Good 4. Average 5. Poor

5. Conducted Tests : 1. Excellent 2.%(1 3. Good 4. Average 5. Poor
6.Convenience of time: 1. E@; Very Good 3. Good 4. Average 5. Poor

7. Overall impact of the course:lm 2. Very Good 3. Good 4. Average 5. Poor

8. Suggestions if- e

Naspoz>

i
Signature of student

PR CIPAL
Nutan Mahav'\dya\ayz§

QELU. Dist. parbhan!




